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联系强度作为关系，构成一个 N × N 邻接有权矩阵 Ｒ，该矩阵即是粤港澳大湾区旅游经济网络矩阵。其
中，城市旅游经济联系测度公式为:
Ｒij =
PiV槡 i × PjV槡 j
D2ij
其中，Ｒij表示城市 i、j的旅游经济联系强度;Pi、Pj表示 i、j 城市的过夜旅游者总人数(单位:100 万





用 Ucinet软件进行可视化处理，绘制出 2005 年、2010 年、2015 年旅游经济空间结构网络，以便观察粤
港澳大湾区内部的旅游经济网络的演化情况(如图 1、图 2、图 3)。其中，城市节点的大小代表中间中心度
的大小，中间中心度表示旅游网络中其他城市对最短路径连接线上的城市的重要程度，中间中心性越高说
明其在网络中的中介作用越大，地位越高;连接线的粗细代表城市之间旅游经济强度的强弱;虚线分割出
的区域是湾区内部形成的 3 个城市群。由图 1、图 2、图 3 可知，2005 ～ 2015 年粤港澳大湾区网络结构从松










图 1 2005 年粤港澳大湾区旅游经济空间结构网络
图 2 2010 年粤港澳大湾区旅游经济空间结构网络
图 3 2015 年粤港澳大湾区旅游经济空间结构网络
为了更加清晰地认识粤港澳大湾区内旅游经济网络演化进程中的核心和边缘区域，需要进行网络核
心—边缘分析。核心—边缘模型是分析网络内部城市位置的手段之一，区别核心区域和边缘城市。［7］用




















































































表 3 2005 ～ 2015 年城市旅游收入占粤港澳大湾区旅游总收入的百分比 (单位:%)
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
广州 21． 50 21． 14 20． 08 18． 19 19． 85 19． 20 20． 24 20． 13 20． 38 20． 44 22． 51
佛山 3． 73 3． 85 4． 02 4． 04 4． 09 3． 54 3． 68 3． 85 3． 99 4． 02 4． 28
肇庆 1． 42 1． 45 1． 39 1． 43 1． 59 1． 57 1． 77 1． 89 1． 90 1． 79 1． 89
深圳 14． 45 13． 90 12． 86 11． 25 10． 87 9． 62 9． 15 8． 85 8． 85 8． 85 9． 76
东莞 3． 11 2． 90 2． 99 2． 79 3． 03 2． 93 3． 10 3． 23 3． 21 3． 04 3． 10
惠州 1． 71 1． 86 2． 12 2． 10 2． 30 2． 16 2． 00 1． 94 1． 97 2． 21 2． 59
珠海 3． 98 4． 20 3． 64 3． 37 3． 37 3． 36 2． 77 2． 48 2． 24 2． 19 2． 17
中山 2． 25 2． 28 2． 16 2． 11 2． 20 1． 92 1． 88 1． 90 1． 83 1． 70 1． 78
江门 1． 71 1． 59 1． 75 1． 97 2． 08 1． 84 1． 92 1． 95 2． 07 2． 26 2． 66
香港 29． 11 28． 82 28． 28 27． 61 26． 02 25． 71 26． 13 24． 99 24． 59 23． 27 20． 85
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Study on The Development of Tourism Economy
in Guangdong，Hong Kong，Macao and Great Bay Area
Guo Xuan-xuan
(School of Management，Xiamen University，Xiamen 361005，China)
Abstract:The construction in Guangdong，Hong Kong，Macau and Macao and Great Bay Area provides new op-
portunities and challenges for the development of tourism economy in the Bay Area． During the process of this
construction，to develop tourism economy with cluster effect is an inherent requirement to realize the strategy for
the development planning in Guangdong，Hong Kong，Macao and Great Bay Area． At present，the multi-core
tourism economic network structure in Guangdong，Hong Kong，Macao and Great Bay Area has basically taken
shape． However，there are still some problems:the development of tourism economy in the marginal areas is still
lagging behind;the network function is poor in some note cities;the tourism features in the Bay Area are similar
and positioning is ambiguous;Non-core cities have not been able to take advantages of their resources． Within
the Great Bay Area，firstly，it is necessary to promote tourism cooperation to make overall plans for the develop-
ment of cities． Secondly，it is also important to improve urbanization and interaction． Thirdly，it is vital to en-
hance economic ties． Finally，it is essential to establish economic scale and reduce internal costs． Therefore，the
role of urban network should be recognized and its functional advantage should be given full play． It is important
to develop tourism in non-core areas and give full play to the advantages of resources in order to find out the
brand characteristics and create a tourism culture．
Keyword:Guangdong，Hong Kong，Macao and Great Bay Area;tourism economy;network analysis;tourism
characteristic
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